
How to Leverage CRM Data for 
Powerful Email Marketing
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The State of Email Marketing

Is It Dead?
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2021 Email Stats
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- 4 billion daily email users

- 306 billion emails sent and 
received each day

- Marketers who use segmented 
campaigns note as much as a 
760% increase in revenue.

4.6 Billion Email Users 
(2025)

4 Billion Email Users 
(2021)

Source:  https://blog.hubspot.com/marketing/email-marketing-stats

https://blog.hubspot.com/marketing/email-marketing-stats


Orbee Client’s Email Stats
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6,930,689

Sent

2,188,671

Open

31%

277,689

Clicks

13%



Great Emails Require Great Data
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Combine offline and online data sources 
to effectively segment your audiences



Object Data (Offline)
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Objects

Leads

Sales Activity

Appointments

Pencils

Deliveries

Service



Event Data (Online)
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Events

Vehicle Categories Viewed

Vehicle Views

Engagement Time

Button Clicks

Payment Calculators

Trade-In / Finance Intent



Integrate Offline and Online Data
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Resolve Identities to Combine 
Offline and Online Data
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Shopper Profile

Similar to a CRM record, a shopper 
profile provides a holistic view of a 
shopper. This “single pane of glass” 
should include data about their offline 
and online events.

3rd Party Widgets

Service scheduler, chat 
widget, trade-in forms, etc.

CRM

Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, 
sed do eiusmod tempor.

Website

Any data generated from 
events on your website 
should be captured.

External Databases

Data sources like Equifax, 
Transunion, etc.

=

Audience

Audience

Audience

Audience

=



Segmentation Equals Personalization
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Integrate Offline and Online Data
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Target Audiences with Personalized Emails
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Testing and Measuring

16
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Combine Data Sources

Start with combining your 
data sources, so your 
email lists have multiple 
data points to filter and 
sort through.

Segment Audiences

Segment, or group, your 
audiences into separate 
lists.

A/B Email Sends

Design two or three 
emails for a specific 
campaign.

Measure Results

Measure key metrics 
between the A/B emails. 
Deliver, open, click, 
unsubscribe, and bounce 
rates.

Orbee takes these steps for you, 
or with you.  
We can often Automate 
campaigns and commonly do so 
with top performing store emails 
across entire groups.



Thank You!
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Brian Davis

brian.davis@orbee.com

Chris Vazquez

chris.vazquez@orbee.com

mailto:brian.davis@orbee.com

